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SERVICES

Logo and Brand Identities

Collateral Material

Print and Online Ads

Promotions

Outdoor Advertising

Trade Show Design

Posters

Catalogs

Annual Reports

Web Design and Front-End 
Development

Interactive Ads/Social Media

Presentation Templates

Interactive PDFs 

Print 

Digital

Not finding it — Just ask!!

Matt Petersen Creative
visual designer

As an experienced creative director/designer, Matt partners to 
concept, design and produce communication materials that generate 
the right results.

Matt delivers versatile styles and creative conceptional solutions. 
He also brings to the table strong design, production, direction, 
organization and job management skills.

mpcreates.com / mpetersen@mpcreates.com / 
952-491-1941

All work shown is confidential and rights reserved.
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Magnolia Senior Living

-  Logo and brand 
development

-  Collateral, brochure and 
website

Contracted through Tempo Creative
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Prairie Seed Academy

-  Logo and brand 
development

-  Collateral, brochure and 
display

Contracted through Tempo Creative
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North Central Minority 
Supplier Development 
Council

-  Annual meeting event 
identity concept, design and 
development

-  Annual Report, e-blast, 
flyers, posters and event 
support

Contracted through Tempo Creative
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North Central Minority 
Supplier Development 
Council

-  Annual meeting event 
identity concept, design and 
development

-  Annual Report, e-blast, 
flyers, posters and event 
support

Contracted through Tempo Creative

2017 Annual Meeting
Thursday, May 4th

Join us

Golden Valley Country Club
7001 Golden Valley Road, Golden Valley, MN 55427

11:30 am – 1:00 pm

For Information: (612) 465-8881 / northcentralmsdc.net

2017 Annual Meeting 
& Awards Luncheon

Thursday, May 4th

Luncheon Keynote Speaker

Kate Mortenson
President and CEO of the Minneapolis Local 
Organizing  Committee – 2019 Final Four

Golden Valley Country Club
7001 Golden Valley Road, Golden Valley, MN 55427

11:30 am – 1:00 pm

For Information: (612) 465-8881 / northcentralmsdc.net

2017 Annual Meeting 
& Awards Luncheon

Thursday, May 4th

Join us
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The Saint Paul & Minnesota 
Community Foundations

-  Identity, design and 
development

-  Collateral, literature, e-blast, 
flyers, posters, advertising 
and campaign/event support

Contracted through Tempo Creative

“ We give to the Community Sharing Fund because we recognize that emergencies 

happen and the small grants that the fund provides can really make a difference  

for people in need.” 

 – Tom and Mary Gerry Lee

TOP 5 
REQUESTS

Assistance with rent, 
rental deposits or 

mortgage payments

Assistance paying 
utility bills

Assistance with 
moving and  

storage costs

Assistance with car 
repair, car insurance 

or car payments

Assistance with 
medical or dental 

needs and supplies

Responding to urgent needs  
in our community

28% of East Metro residents  

pay 30% or more of their monthly 

income to housing costs.

37.5% of people living 

in Saint Paul have a total 

household income of 

$35,000 or less.

According to Minnesota Compass,  

80% of employees in Saint Paul use a 

car, truck or van as their primary means 

of getting to work.

36% of East Metro Pulse* respondents are 

fairly worried or very worried about a serious 

illness or injury causing a major out-of-pocket 

medical expense.

18% of East Metro Pulse* 

respondents are “very worried or 

“fairly worried” about having enough 

money to put food on the table.

According to East Metro Pulse*, 

27% of employed respondents 

say they do not make enough 

to cover their living expenses. 

According to East Metro Pulse*  

64% of East Metro residents have health care 

coverage through their employer. 18% are 

on a prepaid plan and 22% are on a public 

insurance program.

Of those surveyed by East Metro Pulse* 

20% of East Metro residents identify 

transportation as a top barrier to getting 

a job, or finding a better job. 

101 Fifth Street East, Suite 2400  |  Saint Paul, MN 55101  |  651.224.5463  |  800.875.6167  |  communitysharingfund.org

*  East Metro Pulse is a community survey and report commissioned by The Saint Paul Foundation that measures 
community vitality and quality of life in Dakota, Ramsey and Washington counties.

2016 Impact Report

Community Sharing Fund responds to urgent needs in our community. Every year, this 

emergency grant program provides immediate financial support to organizations working with 

hundreds of individuals in cases where a small, timely grant can avert a crisis. 

The need for this emergency assistance program is great. Across the East Metro, 28 percent 

of residents spend 30 percent or more of their monthly income on housing costs. According 

to the East Metro Pulse report, 20 percent of employed respondents said they do not earn 

enough at their job to cover their living expenses. 

While grants of $50-$500 may not seem like much, for many families, overcoming small 

financial setbacks — like unexpected medical bills or a job loss — these grants can mean 

the difference between stability and crisis. We work in close collaboration with case workers 

at over 100 social service agencies in Dakota, Ramsey and Washington counties to ensure 

individuals and families receive the help they need.

Community Sharing Fund is funded by foundations and individual donors. The Saint Paul 

Foundation underwrites the cost of all staff time associated with Community Sharing 

Fund, meaning 100 percent of donations go directly to our emergency grant pool. Since its 

inception, The Fund has grown from awarding $50,000 in annual grants to over $600,000.

“After staying in a hotel 

for three months, I am 

able to rest my head on 

my own bed. It makes 

all the difference in the 

world to me.” 

 –  Community Sharing 
Fund grant recipient

Community Sharing Fund

2016 By the Numbers

$640,828

 total granted

1,507

Number of people 
and families served

76%

of grants made 
went to support 

housing assistance

110

Partnerships 
with community 

organizations
Support the Causes You 

Care About Most
Receive Income and Protect 

Assets TooThe Facing Race Awards were established in 2007 to celebrate 

and honor individuals and organizations working to create a 

racially equitable community. By highlighting the valuable work 

of honorees, we hope to inspire discussion, dialogue and action 

around the critical issues of race and racism. 

ABOUT THE FACING RACE AWARDS:
The Facing Race Awards, now in their eleventh year, honors individuals and 
organizations working to eliminate racism and its effects throughout the state 
of Minnesota. The Awards are part of The Foundations’ ongoing commitment to 
racial equity and offer the opportunity to recognize community members who are 
courageously transforming our region and state.

OUR COMMITMENT TO RACIAL EQUITY:
We seek to dismantle the belief in a hierarchy of human value, with a focus on racial 
equity. Strengthened by a deeper understanding of the many facets of identity, we will 
work toward a community where all people experience justice and equity. Learn more 
about our commitment to advancing racial equity at saintpaulfoundation.org/equity.

ABOUT THE SAINT PAUL FOUNDATION
Since 1940, thousands of generous individuals committed to the Saint Paul area 
have made charitable gifts to The Saint Paul Foundation. Today, the Foundation is the 
state’s largest community foundation. Guided by the legacy of its earliest donors, the 
Foundation today helps donors achieve their charitable giving goals and have long-
lasting impact in the community. Learn more at saintpaulfoundation.org.

ABOUT MINNESOTA COMMUNITY FOUNDATION
Founded in 1949, Minnesota Community Foundation is an innovative leader in 
philanthropy. Recent creative ventures include GiveMN.org and the Minnesota Idea 
Open. The Foundation helps Minnesota donors support the causes and communities 
that matter most to them. Learn more at mncommunityfoundation.org.

11th Annual / 2017

STATEWIDE AWARD RECIPIENT

HAMSE WARFA 
Hamse Warfa has worked at the intersection of community building, 
philanthropy and social entrepreneurship for the past 20 years. He 
is deeply passionate about rewriting and changing the social and 
economic ‘rules’ and systems that marginalize and exclude people from 
opportunities to live their lives with dignity. Warfa is the founder and 
principal of Tayo Consulting Group LLC, a professional services  rm 
comprised of cross-sector experts in human development and poverty 
solutions. Warfa is also the co-founder and executive vice president 

of BanQu, a technology company working to eradicate poverty by connecting the unbanked to the 
global economy. 

Tell us about yourself. What were some formative moments in your life and career as they 
relate to race?

I was born in Mogadishu, Somalia in the late 1970s. My birth country became a war theater after 
the outbreak of civil war. I thought America would deliver freedom from post-colonial clan and tribal 
con ict in East Africa. 

In Denver, got my  rst taste of racial tension when my brothers discovered our vehicle’s tires 
punctured, again and again. This terri ed my widowed mother, and we decided to move to San Diego. 
In our adopted neighborhood of City Heights, my peers and I were frequently targeted as easy gang 
recruits. The police often never responded to calls for help. It wasn’t their ‘territory’. 

I learned the difference between malicious racism—a punctured tire, a hateful note—and structural 
racism—where some neighborhoods don’t get responsive police stations and the quality of education 
is substandard among other problems. 

My experiences have instilled in me a belief in the critical importance of working across social 
barriers. We always have room to grow as long as we believe in the progress of character—the radical 
courage to stand alone between both sides of the doorway that delineates us and them, individual 
identity and group identity, tradition and change.

What has been your greatest challenge?

I adamantly believe American society has seen amazing progress since the mid-90s in creating new 
policy frameworks, organizational tactics and cultural assets to create a more equitable society 
founded on mutual uplift, not hateful con ict. Our greatest challenge is now confronting and 
convincing the millions who want to stop this paradigm shift out of fear they will become victims 
of a new majority. 

What has been your greatest reward?

Besides my beautiful wife and four active, brilliant and smart young children and supportive family 
and friends, my greatest reward has been the ability to serve our increasingly borderless communities 
due to my increasing rootedness in the state of Minnesota. Since my journey as a refugee began, 
I have longed to be a valued member of a community. I am grateful to call Minnesota my home. 

What are your hopes and goals for the future of anti-racism efforts in our community?

Every day, I am spirited by the conversations I have with people from many different backgrounds 
who deeply care about this critical work. They are students. They are elected offi  cials. They are 
teachers, single parents and meat packers. Through tragedy, luck, or in search of religious freedom, 
we are all here, more often than not working together. We all must tackle and dismantle the belief 
that there is human hierarchy. I am hopeful we can make huge dent against this belief. 

2017 FACING RACE AWARDS SELECTION COMMITTEE 
The Saint Paul & Minnesota Community Foundations wish to thank the 2017 Facing Race Awards 
selection committee for their investment in our award process and dedication to advancing equity in 
our region and state.

Rajean P. Moone, Ph.D. – owner, Moone Consulting, Inc.

Barb Hermann – community volunteer and Northern Star Council member

Nadege Souvenir – associate vice president of Community Impact, The Saint Paul & Minnesota 
Community Foundations

Bruce Thao – director, Center for Health Equity, Minnesota Department of Health

PAST FACING RACE HONOREES 
2016
Award Recipients: 
Mary K. Murray Boyd
Nieeta L. Presley
Joanne Jones-Rizzi
Dr. Nadarajan Sethuraju
Councilmember Dai Thao
Alfonso Tomás Wenker

2015
Award Recipients: 
Lucila Doninguez
Nekima Levy-Pounds 
Honorable Mentions: 
Russel and Sarah Balenger 
Dr. Delores Henderson Ph.D. 
Chaun Webster

2014
Award Recipients: 
Jada Sherrie Mitchell 
Justin Terrell
Honorable Mentions: 
Jennifer Godinez
Bukata Hayes
Dr. Cecilia Martinez

2013
Award Recipients: 
Ellen O’Neill
Dr. Josie R. Johnson 
Honorable Mentions: 
Corinth Matera 
Oluwaseyi Daniel Oyinloye 
Hli Xyooj

2012 
Award Recipients: 
Mahmoud El-Kati
Steve Pederson 
Honorable Mentions: 
Elizabeth A. Campbell 
Taneeza S. Islam, Esq.
T. Gregory Stavrou

2011 
Award Recipients: 
Nathaniel Abdul Khaliq 
Velma J. Korbel 
Honorable Mentions: 
A. Lori Saroya
Rev. Paul Slack
Dr. Anton Treuer

2010 
Award Co-Recipients: 
Herbert (Okogyeamon) A. 
 Perkins, Ph.D. 
Margery K. Otto, J.D. 
Honorable Mentions: 
Ouida Crozier
Eric J. Jolly, Ph.D.
Angelique Kedem

2009
Award Recipient:
Dr. Ghafar Lakanwal 
Honorable Mentions: 
Lou Bellamy
Joann daSilva
Dwayne Gibbs

Metric M. Giles, I
Barbara Corti Herrmann
Ange Hwang
Nieeta L. Presley
Jack Reuler
A. Lori Saroya

2008
Award Recipient:
R. James Addington 
Honorable Mentions: 
Satveer S. Chaudhary
Donna Hauer
Rajean P. Moone, Ph.D.
Herbert A. Perkins, Ph.D.
Thien-bao Thuc Phi
Lawrence T. Potter, Jr., Ph.D.
Michelle A. Villanueva

2007
Award Recipient:
Jan Mandell 
Honorable Mentions: 
Rev. Carolyn Arnett
Susan Ault
Robert L. Crawford
James H. Heck, Ph.D.
Pamela James
Eric J. Jolly, Ph.D.
Helen Kivnick
Gary W. Y. Kwong
Monty Martin
Lupe R. Serrano
Mihailo Temali
Paul Williams

11th Annual / 2017

101 Fifth Street East
Suite 2400
Saint Paul, MN 55101-1800 
spmcf.org

Recognizing members of the 
community courageously working 
to eliminate racism and its effects 
throughout our state.

CHANGING THE NARRATIVE
FACING RACE
September 18, 2017
The Ordway Center for the Performing Arts, 
Saint Paul, Minnesota
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General Mills Diversity

-  Identity, design and 
development

-  Literature, e-blast, flyers, 
posters, advertising and 
campaign support

- PPT 

Contracted through Tempo Creative

At General Mills, diversity is both a value and a business strategy. Embracing 
diversity helps us attract and retain top talent while driving innovation and 
consumer engagement around the world. 

General Mills creates a diverse workforce by recruiting the best and brightest 
talent from all communities. 

We cultivate an inclusive environment by considering all dimensions of  
diversity — not just the primary areas such as gender, race and sexual 
orientation — but also cultural aspects including values, preferences, beliefs  
an communication styles. 

General Mills fosters inclusion by living all our core values, including our  
core value of respecting, developing and investing in our employees. 

“ Diversity makes us 
a better employer, a 
better supplier — to 
both our retailers and 
our consumers — and 
a better world citizen.” 

Ken Powell, Chairman and  
Chief Executive Officer

Diversity =  all differences that make us unique and give us 
unique perspectives

Inclusion =  acknowledging, respecting, and valuing all of our 
differences and similarities

RESPECT
At General Mills, we continually strive to create a culture where inclusion is 
the norm. It’s manifest in how we interact with each other and our customers. 
Our vision is a workplace where leaders and individuals model inclusion in 
everything they do and say. We want employees at all levels treat each other 
with respect and dignity.

DEVELOP & INVEST
General Mills is a career oriented employer. We develop and invest in our 
people to become the future leaders of our company. Our employees are 
developed through participating in professional development training, 
mentoring programs and employee networks. These networks and councils are 
active, engaged components of our workforce, and they include the following:

 • American Indian Council 
 • Asian Heritage Network 
 • Betty’s Family (GLBT Network) 
 • Black Champions Network 
 • Hispanic Network 
 • Middle East and North Africa Network 
 • South Asian American Network 
 • 10 Women’s Networks groups and a Women’s Officers group 
 • Multiple division and function-specific inclusion councils 

General Mills is committed to providing employees with progressive workplace 
flexibility and benefit options that meet the varying needs and styles of 
our workforce and encourage innovation, productivity, and increased job 
satisfaction. These programs include:

 •  Workplace flexibility options that empower employees to define how, 
when and where work gets done to achieve optimal results. These options 
are flexible work arrangements, extended time off, everyday flexibility, and 
flexible user shared environment (FUSE).

 •  Benefits such as parenting and adoption benefits, domestic partner 
coverage, child care resources and eldercare.

 •  Workplace wellness programs which are widely recognized as   
best-in-class.

brochure

Diversity & Inclusion at 
General Mills

At General Mills, we serve our diverse 
suppliers and our diverse employees through 
partnerships like the North Central MSDC.

At General Mills, our purpose is to serve the world by 
making food people love. We accomplish this by partnering 
with the best minds, and giving them opportunity, support 
and the chance to lead. We encourage and value the 
contributions of our diverse employees and our diverse 
business partners. We are proud to partner with the North 
Central MSDC in accomplishing our purpose.

www.generalmills.com/SupplierDiversity 

Page 3

General Mills employs over 
600 veterans

72% located in hourly 
production roles in our 
manufacturing plants, and 
the remaining in salaried 
positions throughout  
our headquarters and  
field locations

“My husband deployed to Afghanistan in August. 
As a spouse, the most important and stressful times 
are before and after the deployment. General Mills 
has been very supportive in 
providing me extra time off, 
affording me to spend time 
with my husband before he 
left as well as preparing my 
children and life for  
his absence” 
Tracy D 
Product Sales Manager

3%
of our total hires 
are veterans

57.4%

28.4%
14.2%

Manufacturing 
Plants

Salaried  
Veterans 
Locations of 
Employment

World 
Headquarter 
Facilities

Field Sales 
Locations

1936GEN_VeteransReport_v8.indd   3 10/29/13   12:00 PM

Page 1

Veterans Annual Report
2012-2013
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General Mills  
Great Place to Work

-  Campaign identity, design 
and development

-  Literature, e-blast, flyers, 
posters, advertising and 
campaign support

Contracted through Tempo Creative

We
Strive to
Be Great 
Managers

We 
Support

WorkFlex

We 
Live Our 
Values

We 
Nourish

Lives

1869GEN_GWPlace_Flyer_v5.indd   2 11/9/12   8:52 AM
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DBE and Workforce 
Inclusion Projects

-  Catalogs, brochures

MDHR (Minnesota 
Department of Human 
Rights)

- Civil Rights Brochures

-  50th Anny. Brand and event 
campaign material

CREATING A MORE 
PERFECT UNION
BUILDING AN INCLUSIVE 
WORKFORCE IN ROCHESTER

JOIN US in celebration of 
MDHR’s 50th Anniversary for 
a luncheon program and panel 
discussion exploring successes 
and future opportunities for 
Workforce Inclusion in Rochester.

Date: June 8, 2017
Location: 125 Live
125 Elton Hills Drive NW, Rochester, MN 55901

Time: 11am – 1pm
Tickets: $20
Register at: www.mn.gov/mdhr

FEATURED SPEAKERS

Alex Tittle
Vice President, Business Connect and 
Corporate Affairs
Minnesota Super Bowl Host Committee

Keith Baker
Vice President of Minnesota Operations
Kaskaskia Engineering

Patrick Seeb
Director of Economic Development  
and Placemaking
Destination Medical Center

Barbara Jordan
Education Administrator, Mayo Clinic
Leadership, Mayo Clinic Quality 
Academy and the College of Medicine 
Office for Diversity

Kaylie McGregor
Workforce Development & Education 
Coordinator
Rochester Area Chamber of Commerce

FOR MORE INFORMATION, CALL 651-539-1109 / REGISTER AT WWW.MN.GOV/MDHR

CREATING A MORE 
PERFECT UNION

50 YEARS 
OF PROTECTING 
HUMAN RIGHTS

Cele�ating

CAPITOL ROTUNDA
APRIL 27
9:30-11:30

CREATING A 
MORE PERFECT 
UNION

JOIN US in the State Capitol Rotunda for a program 
honoring 50 YEARS of human rights in Minnesota. 

Distinguished speakers and an artistic performance celebrate our successes 
in creating a more perfect union.

Dr. Duchess Harris, 
J.D., Ph.D.
Chair, American Studies, 
Macalester College
Co-Author of  
Hidden Human Computers: 
The Black Women of NASA

Dr. Josie R. Johnson
Legendary Civil Rights Leader; 
First African American 
Regent at the University of 
Minnesota; Senior Fellow, 
Hubert H. Humphrey 
Institute of Public Affairs

Deneane Richburg
Artistic Director  
& Founder,  
Brownbody

Thomasina Petrus
Penumbra Theatre 
Company Member

KEYNOTE SPEAKERS

PERFORMANCES BY

FOR MORE INFORMATION, CALL 651-539-1109
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HAP Branding Campaign

-  Create and design branding 
standards for a numerous 
marketing materials

-  Department identities, 
color palettes, master print 
& PPT/Word templates, 
support graphics 
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Multiple identities

–  Concepts, final development 
and standards
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Multiple identities

–  Concepts, final development 
and standards
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Fresh Juice Campaign 

-  Logo and branding of video 
series campaign identity

- Digital banner ads

-  Social media and online 
support
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Tapestry Restaurant

– Logo development

– Collateral, menus 
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Delano Veterinary Clinic

–  Concept process and final 
logo development

–  Direct mailer, stationery, 
promotions

DELANO

VETERINARY
CLINIC

DELANO

VETERINARY
CLINIC

DELANO

VETERINARY
CLINIC

DELANO
VETERINARY

CLINIC

DELANO

Veterinary 
CLINIC

DELANO

Veterinary 

 DELANO

Veterinary 
            CLINIC

DD

DELANO
VETERINARY

CLINIC

CLINIC

VVCC
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Summer Pops  
(Gourmet Ice Pops)

– Logo development

–  Business card and 
standards 

#81 COLOR OPT 1
(#1555 AND #647)

PRIMARY

SECONDARY

OPTIONAL ELEMENTS

PRIMARY COLOR

OPTIONAL BACKGROUND

2-COLOR

S     P

2-COLOR WITH CIRCLE
FOR OPTIONAL INSIDE BACKGROUND COLOR 

LT BLUE IS EXAMPLE ONLY

STYLE 1 STYLE 2

1-COLOR ON DARK BACKGROUND - REVERSED

1-COLOR

S     P S     P

#647 #1555 #1555 (50%)

SECONDARY COLOR PALETTE  (OPTIONAL)

#2975 #256 #127
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U.S. Bank Event Branding 

-  Identity mark development 
and support files for 
multiple event materials 

Welcome to 
Payments  
Shark Tank 
2016! 
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3 inch

10 in
ch

front

sleeve
back

1.75 in
ch

11 inch

10 in
ch HACKATHON

Celebrate 
Leadership

HACKATHON

Celebrate 
Leadership

HACKATHON

Celebrate 
Leadership

Misc. Event Identity

- Concept and development

- T-shirt

- Marketing Material
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Innovation Toolkit Concept 

-  Utilizing U.S. Bank brand 
and develope a overall 
look for internal interactive 
toolkit

 

Mobile Concept 

-  Concept mockups 
and styles for internal 
presentation

Innovation Toolkit | Design Direction  1
Engage the thinking process through interaction of icons and message.

I nnova t i on  Too lk i t  Concep t s    |    06/15/16

IDEAS
intovalue

IDENTIFY

IDEAS
intovalue

IDENTIFY
Ideas can solve a problem, meet a need, or 
take advantage of a new opportunity.  

When considering problems, be sure you’re solving the right prob-
lem by asking questions of users experiencing that problem, or by 
evaluating the competition and learning how they solve that prob-
lem. You will want to understand how often the problem occurs, 
and how many users are impacted, as well as what other solutions 
might be in place. One technique that can help with this line of 
questioning is the 5W, 1H Technique. For this step of the process, 
ignore the 1H. It will be used later in the process.

Once you’ve identified the problem you wish to explore, create 
a Problem/Opportunity Statement. This will help you shape your 
problem in a way that will encourage ideas and conversation. Your 
problem statement should look something like this, “How might 
we help consumers build their credit?” This statement – in the 
form of a question – can take you directly into the next step!

Don’t have a problem or opportunity? Explore the world around you. Perhaps 
there is a recurring issue in your office or branch that you’d love to solve, or 
you’ve seen a list of common customer complaints that you’d like to tackle. 
Maybe you are curious about an emerging technology and want to explore 
how that might make office life easier. 

STEP 1. Identify a problem/opportunity

TIP

IDEAS
intovalue

This Innovation Toolkit is designed to 
get you innovating in 5 Easy Steps

IDENTIFY

Id quo optibus aperum conet quo bla volor alit a sunt.
Posant min es nonectibus nonserepro etur aperum ad maio. Ectusaped minis anihill icipsa velicilis dolup-
ta demodit ped que nonsectem abo. Nam et re erspel mo ipsa sequis eaquibusciti ulla quia quo dundips 
umquibus dio qui consequi illenis ea sitas quiae odictaspis dias explit, et atur mos dolorest excestrum 
volorehene imolecus.

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

__________________________________________________________________________________________

STEP 1. Identify a problem/opportunity

Worksheet

Suggested icon set

Brochure and worksheet 
examples only

Generate lead graphic and 5 Easy Step 
graphics.

< One of five suggested key graphics 
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U.S. Bank Peri Mobile 
Commerce 

-  Marketing material design, 
layout and production
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Nilfisk Advance

-  Revamp marketing material

-  Concept, design and final 
production 

- Photo editing

-  Catalogs, brochures, ad 
campaign, direct mailing and 
poster campaigns
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MN Twins

– Logo development

– Digital and print material
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MN Twins/Target Field 
Skyline Music Festival

– Logo development

– Digital and print material
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Digital Ads

–  Concept, design and digital 
file
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TIPS

–  Web design, art direction 
and support material
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Tekruiter

–  Web design, art direction 
and support material
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Magnolia Senior Living

–  Web design, art direction 
and support material
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Catalogs / Product 
Brochures

–  Concept, design, layout,  
art direction photo 
direction, photo editing, final 
production
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Illustration

–  Product usage/training, 
display and icon 
development

Regular
Tap Water

Orbio Ionizing
Process

A Powerful
Cleaning Agent

Cross-sections displays
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Whistle Vac

-  Branding, package and 
display.

-  Concept, design and final 
production

- Sales brochure, flyer

Chief Manufacturing

-  Packaging for wall-mount 
series

-  Concept, design and final 
production


